Scholars have extensively studied representations of race, gender, body, and size in visual imagery circulating in the fashion system. Studies examining fashion magazines reported a significant lack of racial diversity (Fowler & Carlson, 2015; Mayo, Mayo, & Mahdi, 2005) and a higher number of women than men in stereotypical or passive positions (Stankiewicz & Rosselli, 2008) . Sypeck, Gray, and Ahrens (2004) found a decrease in body size from the 1980s to the 1990s in magazines, while Luff and Gray (2009) found an increase in the body size of models from 1956 to 2005. Scholars looking more critically at people of color found more light-skinned than dark-skinned models in Ebony magazine, a publication targeted towards African American women (Keenan, 1996); however, Mayo, Mayo, & Mahdi (2005) analyzed Vogue, and found nearly half of the ads featuring African Americans were dark-skinned women.
